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WELLS, RICH, GREENE, INC. 

CALL REPORT# 79 


CLIENT: Philip Morris 

BRAN D: Benson & Hedges 

DATE OF MEETING: 10/9/87 
DATE WRITTEN: 10/9/87 

WRITTEN BY: M. Malone 

AT: Philip Morris 


PRESENT FOR CLIENT: 

D. Dangoor 
S. Reich x 
R. Simons 1 ^ 
R. Stirlen 


PRESENT FOR AGENCY: 

R. Albrecht 

I. Clarkson 

J. Costello 
M. Grace 

M. Malone 
L. Partrick 


Client and Agency met to discuss revised Thins creative work. 

Agency presented two campaigns using variations of the hands/ 
faces visual which incorporated seme new language: 

- Quality/Shape 

- Smoke Thin/Think Thin 


Overall, it was agreed that both campaigns should be put in 
qualitative communications research as soon as possible. 
Specific revisions agreed upon are as follows: 

o "Suddenly, less cigarette makes more sense" - Client 
expressed concern over this line from a corporate 
standpoint, however, it was agreed to put it into 
the research to gain consumer insight. 

o "Now you don't have to choose between style and quality 
taste" Agency to delete “taste" from the line for 
the research. 

o "Quality taste enters a new dimension" - It was agreed 
to test this line with and without "taste" to determine 
if consumers need the reassurance, and if they will 
derive taste from the line without the direct reference. 

o "Smoke Thin" layout - Client requested Agency revise 
the type design to ensure a smooth flow between the 
elements and maximum readability of the headline. 
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Client and Agency discussed the pack design options and looked 
at the Elan comp. It was agreed that this type of pack would 
be very appropriate for Benson & Hedges. Client requested Agency 
develop a recommendation for the B&H pack design. In the name 
area. Client advised that a final decision has not been made. 

For the qualitative research, Agency should keep the Select Thins 
name and current pack in the advertising. These elements will 
be revised for the test market 


Next Steps 


o Agency to make revisions to current comps for qualitative 
research and present 10/14. 

o Agency to provide three copies of each comp for qualitative 
research on 10/19 and 10/21. 

o Agency to plan visual needs for introductory and pool-out 
campaigns and present estimate and recommendation w/o 10/26. 

o Agency to begin planning PCS pieces and unique promotion 
ideas which tie into the campaigns for presentation w/o 
10/26. (Budget: $10M-$15M). 
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